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“l just wanted to write and say CMA3 0 L& mn ey 8
what a great magazine you have! It < 03 13 0= =Hummmummmme g g
is every bit as good as "Pittsburgh” o
or "Washingtonian". My wife and | # HH #
moved back home to Wheeling 5 7% ™ S L VI NIVIT I
years ago after having lived in # # #
Fairfax County, VA for 19 years so
we had gotten used to * 51 > "
"Washingtonian" magazine. | am 3 53 =
now proud to provide copies of
your magazine to former # $ #
acquaintances to let them see the * ' Q0 .
good things about our city...It's *
good to be back home.” # ) $ &#
0+ ?" 5 3 7 g
“The magazine is amazing! | # ) $ +
just picked it up at Good <* = @ xS+ g 8
Mansion Wines. | have been = +$ @ * S UM g g
coming to Wheeling for a # ) $ $
number of years and have been
sad to observe its decline. Your & @ 7% ST g
magazine is such a breath of #,(-' $
fresh air and | hope it heralds a & 5 A" @ B C unmmn g g
new, brighter day for this + # ./
charming and historical city. '
Thank you and keep up the good 0 # +.
work.” 3@ > B 0 g
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“The day that first issue *
came out, everyone in the
city stood a bit taller.” , G
I 5 %
“Your magazine is wonderful. Very
classy.”
!
! 3™ E
# D% E " F?"G 5
| , D4 E " "
$
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“Let me start by saying, "I LOVE YOUR
MAGAZINE!" This is EXACTLY what
Wheeling needs to remind the community
about what a wonderful city they live in! So
many people take Wheeling for granted
and fail to see all the history & beauty that
surrounds them. You highlight the city in
such a wonderful way! Most people like to
focus on the negative aspects of the city,
but I'm ecstatic to see that you are focusing
on the positive.”

“What a positive look at
Wheeling (a real change)!”

“l want to compliment you on the wonderful
INWheeling Magazine — it definitely looks
like a national magazine! Way to go!!”

“Your magazine is the talk of the town!”

#$ %
& (

(" )

| *

“It's great to see a magazine examining the
events and people in our community. It was
entertaining to read, and the magazine was
very well put together.”

“Love your magazine! The paper
is superb and the photos
outstanding. Congratulations.”

“Just read your magazine - Great for the
City - | believe in Wheeling and its future-
ideas like yours are what we need.”

“Great job, guys. Nice to see someone
adding class to Wheeling. How about doing
a newspaper! ... or TV station! Have a
great day.”

“My husband and | love your magazine. It
is nice to see people taking pride in
Wheeling!”

Fall 10

Theme: Sports
Agreement Due: Jul 9
Artwork Due: July 16
Hits the Streets: Aug 16

Winter 10

Theme: One Day In Wheeling
Agreement Due: Oct 8
Artwork Due: Oct 15

Hits the Streets: Nov 15

Spring 11

Theme: Digital Wheeling
Agreement Due: Jan 7
Artwork Due: Jan 14
Hits the Streets: Feb 17

Summer 11

Theme: TBD
Agreement Due: April 8
Artwork Due: April 15
Hits the Streets: May 16
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advertising terms and conditions

RIGHTS AND RESPONSIBILITIES

* INWheeling reserves the right to reject placement of an
advertisement for publication at any time if the advertisement
contains lewd, prophane, derogatory, slanderous, or blatantly
inaccurate content. The Advertiser may be responsible for a
placement charge based on how near the ad is submitted to th
production deadline. The [)Iacement charge will not exceed 50
of the advertising rate posted on the previous page.

e Advertisers assume complete re_spons_ibilit% and liability for all
content of their advertisements, including t
designed by INWheeling and any of its agents.

* INWheeling is limited in its liability for errors from the printing
Process not to exceed the value or cost of the space occupied

he error. INWheeling is not responsible for any errors in any

e
%

ose advertisements

by

advertisements designed by it or its agents whose proof has been

submitted to the Advertiser for approval prior to going to press.

e Multi placement contracts which are breached will be subject to a

rate based on how many continuous ads actually ran.

PRODUCTION REQUIREMENTS

« High resolution format (minimum 300 dpi)

« flattened PDF, TIFF, or EPS files only

» Macintosh compatible

* All color ads must be formatted in CMYK color.

« If color matching is critical, a high-quality color match
proof must be provided by Advertiser.

< Any and all materials received or altered after the
appropriate closing date will be subject to late

handling charges to be determined by INWheeling.

« INWheeling will not be held liable for printing complications
which may arise due to receipt of nonconforming materials.

* INWheeling Magazine is not responsible for ads sent
without proofs or ads not meeting our requirements.

HOW TO SUBMIT AD:

FTP (Preferred)

* Please use the following settings to connect to
ocreations’ FTP via a client:

Server: ocreationsl.com

Username: inwheeling

Password: ads

Path: /inwheeling

Once connected please drop all uploads

into the “addrop” folder

« Note: for faster connection times set the connect mode
to “Active”, or turn off “Passive” mode.

« To upload files to ocreations, any FTP client can be used
to access the secure FTP system.

» We provides secure FTP via an FTP client.

E-MAIL

* Please send all e-mailed ads to:
info@inwheelingmagazine.com

* Please use Stuff-1t, Zip, or any other Macintosh
self-extraction format for larger files. We accept files
up to 10 MB.

« Please include in the subject line of your e-mail the
following tag line:

advertiser's name

size of ad

publication quarter

« INWheeling Magazine is not responsible for misdirected
or corrupt e-mails and attachments.

QUESTIONS

* For technical assistance, please contact the

Art Department at 412.481.9478 or e-mail to
info@inwheelingmagazine.com

¢ Ads and advertising materials submitted after the
deadline are subject to a late fee.

PROOFING

« A low-resolution electronic proof in the PDF format can

be e-mailed at no additional charge. Please note that

the color of a PDF viewed onscreen is affected by the

quality of your computer monitor.

« Any file submitted incorrectly with regard to file type

or ad specs that INWheeling must correct may be

exposed to a production charge of $50.00 per hour labor.

* THE CLIENT IS RESPONSIBLE FOR THE PROOFREADING
OF ALL ADVERTISEMENTS.

SHIPPING OF ART/FILES

All cds and proofs can be sent to:
ocreations

attn: INWheeling Magazine coordinator
313 East Carson Street

Pittsburgh, PA 15219



